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H0F POULTRY “AND” Bee MARKETING comtermioes 


‘Introduction 


‘This; repert.. summarizes the results of four area poultry and egg marketing — 
_gonferences, which werd follow-up meetings for the: yi cube Marketing Con+" 
presto held in November. ‘3 
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The. Memphis Conference of Extension workers resulted in the development’ or Aa 
_- Sound. guiding principles for carrying on Extension's responsibilities pi aly 
marketing. Principles to guide. the Extension workers in their’ relation- 
eee with cooperatives, farm’ organizations, and private industry’ ‘were set 
down. | Responsibilities. of the ‘Extension Service for: ‘assisting: producers: Saat 
to egpablish new and improved ‘marketing ‘systems were’ enumerated.  Consider- 
ation. was given to the need for Extensions! increased attention to ae 


Ath ene. South in the ‘post-war period.” A : 


a ae 


ities c Bou leey ana. egg marketing conferences were designed to provide an 
opportunity for State workers to get together ane exchange ideas on the © 
marketing program for these vroducts. Several outstanding. marketing ‘programs — 
“were outlined which may serve as demonstrations for all the South, and a 

procedure, for developing marketing programs was outlined’ which should help 
‘Extension, workers. bring about a more satisfactory narketing progralt. 


t 


Gonelusions and Recommendations | 

Progress in developing sound ‘and permanent poultry and egg ‘marketing pro- 
grams varies from State to State. There are numerous demonstrations of 
programs which have proven successful. These will undoubtedly. spread -to’. 

- other areas. The wide variation within the region in production conditions 
and in marketing opportunities make it ee that narketing develop=“ 


ments | be adapted to local conditions. 


ara nant 


the most “di fPioult ‘problem at ‘present is to handle the heavy spring: eee 

surplus. . This requires that some €gES be stored for ‘at’ least & short period | 
and that the ‘lower quality eggs ‘seek immediate outlets. The storing of 
28 is, aoa coy for eggs which are nae of Op quality the auentaty 


eeee 


merchandise their peedeee erat ieaniy an rt ona te. wholly of coe ceiae 
‘Even though Imowledge OF consumer preferences and consumer demand > 
uiead, indications are ‘that the local demand’ for the ‘better: ‘grades of : 
8 could be expanded to absorb a@ major part of Local production during — 

In contrast with most. of the other States, Arkansas, Okla- 


high levels but that. there. will need to ae some r ( C ( ‘ 
oe A more effective system of marketing to store eggs during an ‘surplus se 
ye son for later merchandising would have a dares ge effect an maintaining 

a production. 


Facts concerning production costs are limited, and present Amowled®e is_ 
based largely upon opinion. 
keting. programs, the Solieaian recommendations were developed: 
survey of consumer demand and consumer. Pee econ for eggs eid poultry 


of poultry and pualeey products ‘be made as a basis for greece for new 
facilities needed to DONS the marketing process; (4) That the establis 
ment of "demonstration" marke ting projects be encouraged; and oy ine 


tunity for Extension workers to review progress ne outline procedures fo 
future programs. ‘: 


Purpose of Conferences 
1... To consider wartime ege and poultry production. trends. | uy 
2. To determine post-war requirements, adjustments, and problems. 
3. To review production and marketing Prony ea carried ON yee 
State Extension Services. i¢ 
pa 4, To outline procedure for establishing production and 
ee marketing programs. | bets te Taser 
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fester sh Trends in Production 


A review of ege production trends indicates that in ieee of. the ‘Southern 
States there has been a sharper increase in production since before the 
than for the United States as a whole. ~ Production of eggs in the United 
States in 1944 was 58 percent above pre-war. In this group of States the _ 
amount of increase in 1944 over pre war, ranged from 9 percent greater in 
Florida to 88 percent greater in Oklahoma. (See Table 1 in a 
My: each of the States the increased production has resulted from an incre se. 
in the number of hens (See Table 2 in Appendix.) The size of flocks has 
increased, particularly the smaller farm flocks Nga tno in: size ee 


ae facts: 


en, 1. Egg production is now everywhere at very nek iipeves after he! 
war there will be a need” for. “8 drastic naticnal decrease. Peg 
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2. The agriculture. ‘of the: area will bene: to ‘Snaet hfe cotton to 
other. farming enterprises, with eee and: poultry Prectone as Be ine 
possible alternative. ASP aay | Sf stag keen anes 
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ne ex of produdtibn * bea efficiency. of helene within the 
area will have to meét competition from other. production. areas. 


It is recognized generally that many of the small cotton producers ‘gennot 
compete at world market prices.for cotton in the post-war. period. Pro- 
ducers. on these small farms will need to adjust their farming ‘operations 
CE they hope to continue to farm in.their present. locations. | It might bee 
_ expected that egg production would be one of the alternatives ‘that Beka: 
_ farmers would BHOOSS « 
on: ‘host. territories of the area, he amounts oe scratch grains “necessary 
to maintain reasonably sized Ce vane flocks might be: produced on the Pav 
although other types of feed would have:to be imported from grain produc- 
ing sections. meet type of poultry husbandry designed to produce eggs — 
3 with. the greatest degree of efficiency is followed, eges can be produced 


in these States and marketed to meet the competition from more remote 


‘areas. The. problem of small flocks of 20, 30, or 50 hens complicates the > 
marketing of eggs and the efficiency a this. type of flock as.a commercial 
enterprise is fanaa beh He a Se ate Re 


ot 


© gmat] flocks predominate in aul areas AP “tne ‘Son, bce Table 4 in 
Appendix) The marketing ‘problem is complicated by the large proportion 
of the eggs coming from small farm flocks. The high seasonality of pro- 
duction and predominance of low quality eggs are. both problems origina- 
ting largely in the small flocks. It is difficult. to get producers having 
only (25 ae 50 rata to follow recommended production PTA CEL CSS wok ane 


‘On. a per capita basis, egg production in most of the States is insufficient 
to meet the levels recommended by nutritionists, and is considerably below 
_ Although this. is not an important | 
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homa, but should not Loy: however, | that ieee production should be stepped > 
ap to supply. local demands. It should indicate that marketing programs _ 
e, developed to Peawigs good. local outlets. for eCges. produced in these 


Noy cal LS, tabas is 
ipa). oustesvare deficient. in, the ee ae of eges, 3 
most areas in the season of high production. | ‘Production in Porhe soman 


is about three times the production in winter months, A more ‘even product-— 
ae OTL pattern or’ pure et aerS eggs of high heen! ec Eas 


‘South. 
| Bost Mer Problens 


ducers in the South appear to be: 


> 3 eas « nie 


‘1. The need for increased farm income. 


“tr 
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(Nectar the eliminetion of apre market glues due to ‘the poor 


rye “Finding other market outlets Pons the urpless ee ae 
lower quality)” eges “when the volume taken by egg-driers: WEE i 
‘ new (CU. G. GO) eacmere fraction of present takings. 7 ye 


ee The present lack of adequate eee storage facilities. and | 
ege storage programs in the South, to encourage the year-ar 
muss on essere of Loy eae, ges. Wa a feng 


ata Developing a Poultry and Bee Marketing Program 


; So 


of handling these supplies. 


ae “Senay the dorm cates ane sdetoney ps the Boat 
farm management and production peaple: Eo. sie 
anes BaP tars Pe of the soil, 


eas 


Ina, 


of procurenent fron ferns or assenbly SOTO 


a) 


yea Select a. Pevovente nerketing area to ‘dsbabtd sh a marketing demon= 
Spa stration. Tn’ selecting this: alata consider: 
Ce len ae iGo) gut ret. 
a. Transportation, etc. 
3. Volume of production. 
Ci Size of flock.’ <° 
De Quality of product. 
Need for. marketing Services 106. 
- Attitude and type of producer (producers’ committee) 


“(tide 


Mao. Develop a marketing oe giving ‘attention te: 
Ay Method oe) concentration. ; 
Bene wy, From producers. 
Bip From assembly points. 
pacelae. quality program with producers. 
SB Pay producers on grade (or quality). 
be Stendardized flocks. 
ioe ‘Modern housing and equipment: program. 
pithas Gathering and care of eggs on por 
“oes Tater tile veges the Aon; 
ne Frequent marketing. , . 
Educational program with handlers 
“wa Suitable holding Spacer 37. 
es nee methods and use of Paoilitie ¢ 


eae? Storage operations — . 

bd. Sales to and by wholesalers 

ey Sales: to and by retailers eth eas 
a. Sales to Army, hospitals, hotels, and institutions. — 
el Sales ‘to breakers” and driers. | Bik en 


a Consumer Eee ay ee ae 
sas . 


etree which 1 mig ght well receive attention in: cttacking this: 
» listed below: iS ay a wee Ag tee 28 pone 
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8, Develop production programs ce eliminate the high 
of production through: BENS? 


A, Earlier brooding 

B. Improved feeding: practices | 
C. Shade and Sian a! werh bheat 
D. Culling nek 


ae Evograns 
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aa A few comments here concerning some of aS 
oe these vere may be worth Whites Con a 


are similar. 
ek Yor? miepededite EAN Several weperating principles a 


in this experiences 


pee 


et Tes not iaceuse ey) £5: ae in oe of So 
coe volumes. in Raa terminal markets to proceshe 


ig ee for producers. te: ‘continue with their 
_ usual marketing practices. Ur Ged at heats 
2. An outlet is provided for producers with any’! Poland 
Se Eggs are assembled in pee uence volume to be marketed 
at wholesale. fae ti 
/ 4.°No merchandising, eect ee been carried on to date, but 
one could easily, be. developed to. carry on’ ‘in connection. 
with the present program. HON NEE Ae eee es GALS LE ee 
fouth Carolina -.In contrast with the North Carolina program, South 
Carolina, through .cooperation with Dixie Hone Stores is developing a 
“prog Fant: ch Lely owl 13 provide both an assembly method and a merchandising © 
program. Both the North Carolina. and South Carolina experience deserves 
careful study. Elements ror both have eT ee a ‘invall. sections of 
sehe South. caer Bewtee euN Whee EE UR ecg . 


eel aaS shinG vere (ae 


Peal ai i Meade A e ‘ gas “hoe, Emer . AWA the $ 


eee pavEntine’eobtéca can be eee? under conditions which predomi- 
ae in the South. One of. Lets first aupor yeah steps ‘Ls to Seok Rm aly 


carry: on. siya sages. -consumer campaign in ERE SDT REvOR and to build a 
Lethaia on foe so td, nee . Pong pela 
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Miss 


eggs pred os in Arkansas had 


es there were 30 cooperative and 3 private dealers who operated 
Coes ying stations under the egg-purchase program in 1944, ‘They handled from 
0 to 200 cases weekly. Small producers in Arkansas have generally not 

en interested in a grading program, chiefly, because it is necessary to 
4% i for their. returns. .The 1945 program for Arkansas is to purchase 

ona” graded, basis. Three grading schools’ “willbe nen in sericea shal cabrae s 
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Arkansas has a marketing committee Which has. 
keting problems. This committee is composed ofi rep 
railroad companies, Farm. Bureau. Federation, : seve 
Administration, Agricultural Adjustment Administr 
Food Administration. Reentry ot er foe Vene one 


ery Ae . ps 
, * : - ‘i 


Oklahoma 


i" Re pea rh Sa ie 


Purchase on a grade basis. PUN bg arenes 

« Continue work which has been done to ate: vith 

-. governmental agencies and: other States nee 

- 3. Start marketing programs at carefully selected spetsy 
4, Interest all agencies concerned.’ (°° | Bi 
5. Obtain proper facilities. AES aaa Dace 
6. Establish adequate assem¥ly systems, ce 
‘7. Carry the returns back to the ee eat! and 

quicl rly. ¥ ALS Ca eke vi 4 =k 
8. Educate the ‘consumers relative to the value of eee 


ig ae nae as BRA sod by Liat th heh te fekihs 


oe 


tive creamery and ine SEO 
such a marketing program in Oniansaea fe as - es Hate 


Texas 


Be cpete 


Phere ore however, several eaecee in the State where’ there is a 


isnt et for. Boy selected Areas.’ esi pe, 
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~~ New Orleans Conference 
7 Sr ae a a A et cre 
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Louisiana 


Sannin f ae ahs 


- was due te the high pee nee ie eee. prstdotiass 
Re CEs is, insufficient for the barnett ee 


a heaviest 0 
ee areas 
ers: or 


ie os Rode: hae wich the: Teees cls 
: are: Tocated ‘in? ars ellen 


he co oes 


“With mt ae to the 10-Case Been, Mr. Flowers stated that this aia not 
work out satisfactorily in Louisiana because too many dirty eggs were 
marketed. Mr. Flowers. stated ‘that ’ ‘the minimum numbér of Rens needed 

paar successful operation of ‘ooal: é66p ‘associations: tO market: eggs was 
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Mr. Ingram stated eee in his opinion, | “flocks of ‘two sizes are con. te ry 
recommended for Louisiana: (1) Family-size flocks of from 15 to 25 hens, — 
of eee 2/3 should be pullets and (2) income-size flocks of 100 or more 
1ens.’. There. should. be more uniform production of eggs throughout the 
Stee Programs. to _encourage the production of eggs and poultry for home.’ . 
aes and Rien commercial production have’ ‘been developed: by the a 


Le a keto SaskGeh ry of the State’ ‘Market ‘Commission, ie uecee 

the ee i of ee ee State Marketing Commission, ‘ He 

‘© program of the Oak Grove Egg Cooperative in West Canore 
re WAS | a definite need for a quality program. At the Oak 


no pick-up service is used. Mr.’ Roberts emphasized the 
an that. one feces aad dozen is the maximum cost whitch eggs can stand for 
assembling them from farms. _ | 


Mississippi - 


Mr C. he Roberts. reported on marketing in ‘Mississippi. There are ee 


ond Geenenes: Mr. Poberte sees the need Fore, eet ou ofk CLE. Lee anndauon 
pints. in the State. An effort is now being made to establish such — 
sembly points with trucks to pick-up the eggs on. a. county-wide . eqllection 


To date the only-:important assembly tens which: As built around a 
EE is. at apnea Woh! DAN Be iat ae si, eee 


a 


e aecosievion at Lae ey This peenelarion now has about 
Ttvds ‘Sponsoring ‘a unetnens worked out educational program | 
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on quality. 
these copies. is sent ie the: dante agent i 
ih ‘poor ae tai is « located. 


Which would be. efficient and: economical, units of es | 


‘ 
Wants pas 


ala © 


Mr. Baldwin stated oat sO Tigo: Ber cone of the eges Hrdeueed in Ala 
come from flocks of less than 100 hens. Most of the eggs are 
in the counties north of Birmingham, The heaviest producing Ss 
in the two rows of counties along the northern border. | 

that Alabama eggs have a bad reputation in storages 


ee: products from ceg-breaking plants in the State, 


Mire Baldwin stated that there are two eonicaes a aljanane 


handling the temporary spring EAS he and EAS) the Bevelonneut ae 
time market ing program. 


covering the following points: 


De the Extension Service sponsors. a market cline for. ‘the 


Sounten agents; and “others. 

A Seat oeaa a hen and rooster culling ae 
Purchase of ‘eggs-on the basis of quality. 

The establishment of assembling ene 


aye 


State Department of ieee e 
Saeees y with the egE ee programs 


aes a a eold ERE hs plant and an e866 and huge plant will Bene 
oat P } 


‘ 


Po ienens Conference 


North Carolina. 


“During the past So years, two pp operates farm organizations in the. eastern 
and Piedmont sections of North Carolina have federated into an egg marketing | Means 
cooperative for the purpose of assembling eggs in order to facilitate farmers' 
receiving support prices for them. In 1944 three trucks were employed to _ 
pick up eggs assembled at 200 pick-up stations at regular intervals, and 
deliver them to Durham, N. C., where they were graded and sold through 
commercial channels, to a dryer, or to the War Food Administration at support | 
prices. Under this program, about 150 thousand cases were assembled from 
‘the pick-up stations and approximately 100 thousand of these were sold to 
the dryer. The cooperatives announced the buying price for eggs weekly. 
Farmers delivered their eggs to pick-up stations and were paid on the current 
receipt basis, unless they delivered them in case lots, or took them to. the 
station at Durhem. . 


Tt is recognized that the ege marketing problem is not an emergency, but 

one that has been in the picture for many years, and probably will recur 
annually during the heavy production season. For this reason steps have been 
taken to develop a permanent type program. In 1945, rather than having - 
two concentration points, four have been established. Four truck routes. 
operating from these concentrating points. will assemble eggs from about 300 
to 350 pick-up stations, The outlet being depended upon this year will be 
the War Food Administration support program, although an attempt will be 
made Bees taper sh merchandising programs. 


pees is aoe made of the need for frozen eggs in the State. The amount 
_ being used by bakeries, candy manufacturers, etc., and consideration is also 
ng given to the possibility of storage during the heavy Le has 

eriod. to tial eee the short season, 


of Bisvert tie will maintain a full ee eels in their warehouse 
his epints This akan Sey buy o6es at all of their stores oe 


cooperative will grade and pack eges ‘for 2 large chain stores iopernetne ae 
the State. There is a need for storage space for Sees in. South Carolina 


Egg Programe About ‘40: Puawsiied cases oft eges were iota to ie War Pood 
Administration. “The Dalek ts problon in Sued el is to establish a. sat 2 
in the stores in order. to conserve the tality of the eggs. t 
time there is only one handler in Georgia. purchasing eggs. on grades. 
organization is. located: in Atlanta. eee of the necessary steps is. to 


of Sees. There eke kcheral points, within the. State where ese prosrans 

developed around ‘a handler interested in the. problem... Of course, there 
numerous buyers in Atlanta-accepting eggs: from: assemblers in. Georgia, 
well as importing eggs: from-other producting Areas. ; An. independent hand e 
in Gainesville, Ga. began operations in 1944, This operator performs al 
of the Zeiten of Cece ee eee ae and eee 


fab gar Soh de) ia PRE uh hs 


in Atlanta, whose saaeshe es Rey in. OT Fo Bath ane 
present tine siehide Shien ytd) Pe, warehouses ORE OUEN ORE the Se 


wes 


havoc te ea hase “Florida, . ce a Ronis 


aba ‘basis as eld as on a een receipt Pel Ae 
the concentrated population areas such as Miami and- aur pik 
from the produce buyers and grade and retail them in the Heehly pouel 
centers, The seasonal » surplus problem. is greatest. in the. western and. 
northern part of the State, although the most concentrated. area, of produ 
tion extends in.a 100 mile. stretch between Jacksonville and Se : 


dressing planes: Bor current ee pentane 4 are Be eer 
larger cities. There are no egg breaking or drying plants. in the be 
The facilities for grading and candling are Adequate at the Bee j 


od: Ce “powell ¢ dsgeri bed che wereeiag: of sou Motuats oa His States ey gi! 
There are two ‘Sge-drying plants:in the State and, eleven. potty dressings) cei 
plants’ which ‘dress, from. Bay 900.to 30, 000 pounds of poultry: a days One nee ; eg 

- the: dressing’ plants is. lecated. at Cookeville which dresses. poultry fori) ‘. 2 
about: 50'#étail stores: in New York City. Most of the poultry plants hans _ eae 
dleseges’ falso. “There are no cooperative associations in.the State which aan th 
_ handle CEES. The egg auction established at Knexville ele years age 


bias ‘discontinued because, ion. a ee of volume miei j 
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the: ‘Tennessee Poultry, ‘Producers Association, a ‘cooperative Tpcaveds at. 
Grsenyt lie, is ehesged, chiefly § in. ene marketing of live. powltrys*- 1 has 


see. “There are: several. areas in this’ State, especially in the so-called’ 
‘Highland Rim Section, ' ' where poultry and egg production is quite concen= — 
trated, - One of these areas which may have possibilities . for developing a. 

eae’ pd Sone as. near. ue ove ‘tenn. There is. a pony that 
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Co perative, ee — ae Nis Bar Viele Niger abe to ere aitcol nee ae ier a 
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Ward. -discussed the Titer oat development of the marketing of eggs on. 
uality ‘basis which began-in 1927, The early grading work was done by — 
al. cece stations wht ch were: often cooperative. ous some evolutia 
‘There has been a remarkable suiprovement ys i ee ee 
ii ane smear At first, eon 10 to 15 


wa ith over 90. percent in Sune grade in. the fall sof: 1944, 


ewe tera as CONS UN cae 
Pope ticanted ‘the Fedehal- State Leedtne service ‘in , Virginia. This. 
rice. had’ a substantial development: before the: War, “when. there were from 
G2 grading ‘stations. in.operation. There are “now. about. 42 stich grad— 
ations'in the State. ‘About 20 percent of the eggs “produced in the: : 
are marketed through the Federal-State grading, programs. « Full-time 
sed grading service under :full licensed. graders is now available in 
“Richmond, Danville, Glade Spring, Norfolk, Washington, D. C., and 
“There are limited licensed graders. in about 45 receiving and 
ing stations” in. the State. The limited license graders Si iawan i: and | 


/ 


program ne pee do. no bandas but ee the. eges or size eres 
shell cleaning. The local receiving stations teceive. pa. 10h OBEs 
from aie tee in eee and in Buy Syne ee” 


The Vitginia program hea Mp developed, seis a large axbent, Parone: 
ton, D. C. as an outlet. The map of. Virginia presents pictorially th 
| the program works. Dots represent assembly points where grading is p 
ss formed by a limited: licensed grader. These dots are ‘connected to con 
i tration points, such as Roanoke, where eggs are ‘conéentrated, for merc ar 
ing purposes. In ieepalns eges may be cartoned for ohio to. Al o 


and banister Was very important. 
"federally" pe eek at egEs, 


AY 


only a room 8x10 feet in size and a minimum ‘of lees Bock 
ail out of the grading stations three times. a week ee, ee 


ments of 60 dozens or more. The eggs are ee eon on a flat case be Ss 
determined by inspection and’ not according to the ‘individual case ; 
- down,' They. encourage the production of. eges during the low ‘produ 
season by paying heavier patronage refunds during the short. season 
during the flush séason. For instance, in 1944 the short season 
refund was 55 cents per case; for the flush season it was 10. cents pe 
About 70 percent of the Southern States! -eges whith are sold in Was ingto 
De Rep nore sold eecors 7 Oi whee Grades. ele gs Cer es Mee Se 


i Speciatint, “Little Rock, “ Arkarisas: 
ng: g Specialist, Washington; a0 ata ee Lane 
itty Hus bandman.,. ‘College Station, Texas .. et eset et 

cay Be ry Section, ‘FCA, Washingtons!D. +O. Sn eee 
Be “Steulpnagel, Marketing Specialist, OMS,’ ‘Dallas, Parad. SERGE 
Ge Warren, Dairy and Poultry Branch, Washington, D. C. aeet 
“Ge ‘Ware, poy Syemi elias « Seabees Oklahopa. § Nees 


iced awe is, Louisiana ~ January 22-25, 1945 
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cn Attendance: ae aie ee er, 


Phaa Pldwin: Marketing| Specialist, Auburn, Alabama 
Bs! Beanblossom, Poultry Snecialist, State College, Mississippi 
| Me eA, Booker, FCA, New Orleans, Louisiana 
ays Harry Dearing, Agricultural Sngineer, Birmingham, 41]2bema, 
Dan Durham, Feed Dealer and Hatcheryman, New Orlezns, Louisiana 
OG aes ‘Flowers, “Assistant Marketing Specialist, Batoa Pouge, Louisiana 
_ Clyde Ingram, Extension Poultryman, Beton Rouge, Louisiana hay 
aE 8 Lee, State Department of Agriculture, Crystal Springs, Mississippi 
Hermon: Aes Miller, Marketing Specialist, Washington, D. C. ayes ik 
Ta Pate, FCA, New Orleans, Louisiana ere 
i Wonont Ns Roberts, Marketing Specialist, State College, Mississippi 
Swe ee Roberts, State Market Commission, Baton Rouge, Louisiana 
J. J. Scanlan, Poultry Section, FCA, Washington, D. C. 
4H. L. Shrader, Poultry Specialist, Washington, D. C. 
wana Wee Me Truxillo, Milk Market Administrator, New Orleans, Eouisiens: 
C. C. Warren, Dairy and Poultry Branch, Washington, D. C. Roe 


— | ce a 


ic Boy Head of Poultry Donee tent Athens, Georgia 

tis We ‘Bennett, Extension Poultryman, Athens, Georgia 

A We Ww. “Elliott, ‘Office of Supply, Atlanta, Georgia 

: Garner, Marketing Specialist, Athens, Georgia 

Meacham, Marketing Specialist, Raleigh, North Carolina 

' Mehrhof, Head of Poultry Division, Gainesville, Florida’ 
Miller, Marketing Specialist, Washington, D. C. a 
‘Parrish, Poultry Specialist, Raleigh, North Carolina 
Risher, State Marketing Bureau, Jacksonville, Florida 
Scanlan, Poultry Section, FCA, Washington, D. C. 

 Shrader, Poultry Specialist, Washington, ie SRA Ci : ne 
Skinner, Assistant. Director of uxtension, Athens, Georgia ene 
Tuten, Marketing Specialist, Columbia, South Carolina ne Byte, 
‘Warren, Dairy and Poultry Branch, Washington, D. C. . ga 
. Wells, Dairy and Poultry Branch, Atlanta, Georgia 


EG ee ee 
ae Pee PERE A, a Palo ae ae 
Roanoke, Virginia — January 30-31 


Those in Attendance: 


A. J. Chadwell, Extension Poultryman, Knoxville, Tennessee 

H. I. Miller, Marketing Specialist, Washington, D. C. 

Harry L. Moore, Extension Poultryman, Blacksburg, Virginia 

J. C. Powell, Marketing Specialist, Knoxville, Tennessee 

Cecil Rogers, Senior Supervisor, Poultry & Egg Mkte., Virginia ane 
Washington, D. ¢. 

J. J. Scanlan, Poultry Section, FCA, Washington, D. C. 

Mr. Schultz, Southern States Marketing Cooperative, Roanoke, Viena 

H. L. Shrader, Poultry Specialist, Washington, D. C. 

Gordon H. are Marketing Specialist, Blacksburg, Virginia 

C. C. Warren, Dairy and Poultry Branch, Washington, D. C. 
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4 ae (Poneent each year is of 1935- 39 average ay 
Ta 5 1935-39 _ average : MeO e TOST ie odes 1943 ' "eda | 
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